


Transforming a Saudi 
Conglomerate for New Era

Rawabi Holding began as an oil and gas company in Saudi 

Arabia and has since evolved into a leader in energy, 

contracting, and industrial solutions.  As the company expanded 

into international markets and diversified its portfolio, the brand 

struggled to keep pace with this dynamic growth.  

The existing brand, outdated and disconnected, no longer 

reflected Rawabi’s transformative evolution, especially since the 

last refresh had taken place 12 years earlier. Recognizing the 

business needs of a dynamic and ever-growing organization, 

MBLM was appointed to help reposition and transform the 

brand, capturing both its current and future ambitions.
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The Solution  

The chairman shared his vision of staying ahead of the curve and 

embracing future opportunities. This vision became the foundation of the 

new brand promise, “Empower Next,” reflecting Rawabi’s commitment to 

continuous innovation, pioneering ideas, and a forward-thinking approach, 

all while staying true to its core platform, “Powered by People.” To address 

the issue of brand fragmentation caused by their rapid expansion, we 

restructured Rawabi’s brand architecture to define the hierarchy and 

relationships among its subsidiaries, joint ventures, and endorsed brands, 

ensuring consistent branding across the organization. 

Reimagining Rawabi’s Brand to 
Reflect Its Expansive Growth, 
Pioneering Spirit, and Future-
Driven Solutions 
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The new brand identity needed to authentically reflect the company’s essence while aligning with 

their updated brand strategy. Rather than a complete overhaul, we chose to enhance the existing 

identity to preserve its established value and recognition by redefining the “Rawabi Trefoil,” a 

modern adaptation of the design from 12 years ago. The Trefoil symbolizes Rawabi’s core values 

of human-centricity, innovation, and value creation, while its outward orientation reflects the 

company’s forward-thinking perspective.  

With the brand refresh, it was decided to drop “Holding” from their name, emphasizing “Rawabi” 

a name synonymous with excellence and growth in Saudi Arabia. This change marks a new era of 

expansion while honoring the brand’s rich history. The new design language was inspired by the 

states of matter—solid, liquid, and gas —reflecting Rawabi’s diverse core services and solutions.  

This design vocabulary translates into dynamic textures and visual elements capturing the 

fluidity, adaptability, and stability of Rawabi’s operations. Complemented by a newly defined 

imagery style, the new system highlights a people-centric approach, reflecting Rawabi’s essence 

and commitment to human-centered values.

The New Brand Identity  
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Rawabi | Photoshoot
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Rawabi | Magazine



Rawabi | Magazine
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Rawabi | Automobile Sign
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Results Gained from the 
Corporate Rebranding Initiative  

NEW BRAND 
STRATEGY
A brand strategy that positions them as a 
transformative, human-centric, and future-focused 
global conglomerate, with a vision designed to remain 
relevant and impactful for the next decade and beyond.

IDENTITY FOR 
THE FUTURE
A refreshed brand identity that elevated the 
brand, capturing its true essence and future-
focused vision.

READY TO  
GROW
A pragmatic brand architecture framework that 
supports growth while effectively governing and 
safeguarding the brand.

BUILDING 
PERCEPTION
A new market perspective established for 
Rawabi through high-quality visual content 
and compelling story






